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B R A N D  &  C O M M U N I C A T I O N S  T E A M

SENIOR COMMUNICATIONS

LEAD — WEB & BRAND
We are looking for someone who writes the strategy and then ships the site that carries it. You will own how
Northvane and its clients sound in public, and work close enough to the code to know what a message costs
to build.

C O N T R A C T

Permanent

Full time, 38h/week

LO C AT I O N

Brussels

Hybrid — 2 days on site

S A L A R Y  B A N D

€52—64k

Gross yearly, 13th month

S TA R T  D AT E

5 Oct 2026

Flexible by 6 weeks

R E P O R T S  TO

Head of Brand

Camille Ferrer

T E A M

4 people

2 writers, 1 designer

E X P E R I E N C E

5+ years

Agency or in-house

L A N G UA G E S

FR / EN

Both fluent, written

01 ABOUT THE ROLE

Northvane is a studio of 26 people building digital products for clients in energy, culture and public services. Every project ends the
same way: a product exists, and someone has to explain it to the people it was built for. That job is currently split across three roles
and done well by none of them.

This role brings it together. You will set the editorial line, run the campaigns around each launch, and build the pages those
campaigns point to. You are not writing briefs for someone else to interpret — you work in the repo, in the CMS, and in the
analytics, and you are accountable for what the numbers say afterwards.

02 WHAT YOU WILL DO

Own the editorial line across the site, the newsletter and
the studio's social channels, and keep it consistent as the
team grows.

Plan and run launch campaigns for four to six client
projects a year, from positioning through to post-launch
reporting.

Build and maintain landing pages and case studies in the
studio's CMS, working with the design team on layout and
motion.

Write the case studies that make up 60% of our inbound
leads — interviews, drafting, sign-off with the client.

Run the monthly reporting on traffic, conversion and
campaign performance, and say plainly what worked and
what did not.

Manage two writers day to day: briefs, review, and their
quarterly development plan.

“The last two people we hired into this kind of role expected to hand the writing to someone else.
That is the one thing this job is not. Whoever decides what we say also builds the page it lands on.”

CAMILLE  FERRER  — HEAD  OF  BRAND,  H IR ING  MANAGER



03 WHAT WE ARE LOOKING FOR

ESSENTIAL

Five years or more in communications or content
marketing, at least two of them owning a channel end to
end.

You have launched a brand or a major rebrand and can
walk us through the decisions you made and the ones you
got wrong.

Comfortable in HTML, CSS and a headless CMS. You do not
need to write the backend, but you should be able to ship
a page without waiting for a developer.

Fluent written French and English. Most clients are
francophone; the studio works in English.

NICE TO HAVE

Experience managing one or two people, formally or
otherwise.

A background in graphic design or a good working
relationship with typography.

Familiarity with analytics beyond dashboards — event
tracking, funnels, honest attribution.

You have worked with public-sector or cultural clients and
know how their approval cycles run.

04 WHAT WE OFFER

€52,000–€64,000 gross per year depending on
experience, plus a 13th month and a yearly performance
bonus capped at 8%.

Meal vouchers of €8 per working day and a full
commuting allowance, including a bike lease if you want
one.

Group and hospitalisation insurance from day one,
partner and children included at no extra cost.

26 days of leave plus the studio closes between Christmas
and New Year, which does not count against your days.

A €1,500 yearly budget for training, conferences or books,
decided by you and signed off in a five-minute
conversation.

Hybrid by default: two days on site in our Saint-Gilles
studio, the rest wherever you work best. No core hours
before 10:00.

Real equipment budget: your choice of laptop, a proper
screen, and a desk setup at home if you need one.

Four Fridays a year reserved for internal projects — the
studio site, tooling, whatever you argue for.

05 HIRING PROCESS

W E E K  1

FIRST CALL

30 minutes with Camille Ferrer,
Head of Brand. Your background,
our expectations, the salary band.
No test, no slides.

W E E K  2

CASE INTERVIEW

90 minutes on site. We give you a
real past launch and ask how you
would have run it. Sent 48 hours
in advance.

W E E K  3

TEAM SESSION

Two hours with the writers and
one developer. Half working
session, half your questions to
them without us in the room.

W E E K  4

OFFER

Decision and written offer within
five working days of the team
session. We give feedback either
way.

HOW TO APPLY

Send your CV and a short note — half a page is plenty — to
jobs@northvane.studio with the reference NV-2026-014 in the subject line.

In the note, point us at one piece of work you are proud of and tell us what
you would change about it today. We read every application ourselves;
there is no automated screening.

Questions about the role before applying are welcome at the same address.

A P P L I C AT I O N S  C L O S E

12 SEPT 2026

I N T E R V I E W S  F R O M

21 SEPT 2026

R E F E R E N C E

NV-2026-014

Northvane recruits on skills and evidence of work. We do not ask for a photograph, a date of birth or a nationality, and we remove them from applications before review. If you
need an adjustment at any stage, tell us when you apply and we will arrange it — it has no bearing on the decision.
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